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ABSTRACT Prior to the outbreak of the COVID-19 pandemic, Africa had peculiar shared values engraved in
cultural and traditional heritages. These values dictated the socio-political and economic ways of life and largely set
a precedence for how they were harnessed. The outbreak of COVID-19 caused a paradigm shift in the ways humans
in traditional African societies conducted their lives. Africans as well as other people across the globe were forced
to conform to the “new normal”, with the media being at the centre of information dissemination and enforcer of
values. Findings revealed that media dependence during the pandemic complicated how the human person reacted
and managed health issues during the lockdown which was induced by the global health emergency. In view of this,
it was recommended that media focuses on the provision of solutions and constructively drive public enlightenment
through the effective and factual reportage of issues in the society.
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INTRODUCTION

The sudden wave of the severe acute respi-
ratory syndrome coronavirus 2, COVID-19,
struck the entire human race at the twilight of
December 2019, leaving indelible impacts on life
in general. The first recorded COVID-19 case
was in Wuhan China and it spread all over the
world within a few months. As at the 2nd of
December 2020, there had been more than 63
million confirmed cases, including over a million
deaths globally (WHO 2020b). The pandemic
has been considered the worst threat mankind
has ever encountered since World War II, and
over $9 trillion was allocated to combat it, with
vaccines approved by late 2020 (Battersby et al.
2020). The severity of the pandemic on the Afri-
can continent is evident in the figures recorded,
with over 3.64 million cases, 93,751 deaths,
412,223 active cases and more than 3.14 million
recoveries as at February 4, 2021 (Galal 2021).
The worst hit African countries include South
Africa, Morocco and Tunisia (Statista 2021). The
reported figures do not, however, suffice in cre-
ating an accurate mental picture of its socio-

economic impacts. The rapid and continuous
spread of the virus across the globe resulted in
diverse coping measures instituted by different
countries; these measures include total or partial
lockdowns, social distancing as well as quaran-
tining individuals infected or suspected to be.
These measures put in place to combat the virus
led to complex environmental, economic and so-
cial challenges to the human race. An instance is
the closure of schools worldwide, leaving about
1.725 billion learners out of school (United Na-
tions Education Scientific and Cultural Organisa-
tion 2020). The global economic output also hit a
decline owing to the closure of many organisa-
tions and other economic outlets such that the
global economy was predicted to be on the verge
of a 5.2 percent contraction if combative mea-
sures continue to be fixed without commercial
considerations (World Bank 2020).

The immense effects of the pandemic are
evident in all spheres of life, including different
social domains and the media. Right from the
initial outbreak of COVID-19, the media’s strate-
gic and invaluable contributions continued to
help the world comprehend and combat the
menace. The media was the only source of reli-
able information and daily updates as the pan-
demic spread globally. It was with this wealth
of information that countries, continents and
the entire world understood the evolution of
the virus and its adaptation, and introduced
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precautionary measures and shared updates on
potential vaccine or cure.

Clearly, the pandemic increased interest in
news content as it was needed for survival. The
upsurge in the demand for news information
positioned the media as an important tool for
the dissemination of relevant health information,
beyond its usual educational and entertainment
roles.  However, the assumption of journalism
by citizens using various social media platforms
also led to the spread of fake news which caused
huge disruptions in public health communica-
tion and provoked mass anxiety. A research model
developed by Laato et al. (2020) to investigate
why social media users shared fake news about
COVID-19 revealed that trust in online informa-
tion and perceived information overload made it
possible for handlers to share unverified infor-
mation on social media. This information had
ripple effects, as individuals failed to affirm au-
thenticity before further spreading. This result-
ed in the dissemination of fake news on medica-
tion and details of the virus, which adversely
affected public health and the society at large.

With this outturn of events which placed a
greater burden of responsibility on the media to
be socially accountable and serve as an inde-
pendent source of verified information, it is im-
portant to consider the significant variables di-
rectly impacted or whose roles were influenced
by the pandemic. There is also a central debate
about the extent to which humans adjusted to
the new normal as well as how they struggled
with the initial value systems COVID-19 ad-
vanced. It is thus imminent to evaluate the rela-
tionship between the media and the society dur-
ing the COVID-19 pandemic. It raises questions
around the return of the world to the “old nor-
mal”, the way of life before the virus struck, or if
the world would remain with the “new normal”,
a new way of living as induced by coronavirus.

The Media and COVID-19

The media is the society’s information pro-
vider and unique outlet for news, public educa-
tion, enlightenment and entertainment (Harper
and Philo 2013). The media is also expected to
source and disseminate objectively evaluated
information through various conventional and
new media channels including television, radio,

social media and the internet (Sambe 2005).
Poepsel (2020) opined that the media as an insti-
tution is equipped with the capacity to influ-
ence and direct public opinion. This view is
worthy of note in delicate matters such as health
and wellbeing. It is also important to note that
the media, in addition to its obvious and popu-
lar roles, serves as a crucial tool in the promo-
tion of public health (Noar 2006). The dissemi-
nation of health messages to a large populace is
made possible with the use of conventional out-
lets such as electronic and print media. It is in-
deed notable that the media, by providing accu-
rate information, helps in educating the public
on diseases outbreaks, prevention, control and
treatment (Akarika 2019). The influence of the
media has grown beyond the conventional
scope of information dissemination to impact all
aspects of human lives and society at large. This
reiterates the implications of the media’s respon-
sibility on governance, health, education and
family life. It is safe to say that the media is a
global actor that leads development and con-
tributes immensely to the sustenance of democratic
principles globally.

With the democratisation of information and
the rise of citizen journalism, news media organ-
isations have begun to pick content from social
media and the news reporter is now an active
participant in various online communities.
Through blogging, vlogging, tweeting, story-
telling on social platforms such as Twitter, Face-
book, Instagram, Snapchat and a host of others,
content is generated and disseminated round-
the-clock. Social media also provides informa-
tion about health and other delicate matters, al-
though the reliability of such information is relative
(Akarika and Ekanem 2018).

The outbreak of the COVID-19 pandemic
could be described as a distinctive crisis which
involved unexpected events that divided opin-
ions about an austere threat to humanity. Its
unprecedented spread, daily increase in the
number of cases and mortalities as well as a glo-
bal shortage of protective equipment and other
medical resources led to heightened panic and
anxiety across the world (Liu and Liu 2020). Re-
ports globally confirmed that the pandemic cre-
ated a total change in composure and lifestyle
of people. According to Wang et al. (2020), a
survey revealed that 79.3 percent of Chinese cit-
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izens were anxious in their reactions to the vi-
rus; almost 30 percent showed vivid fear and a
few remained positive. The PEW Research Cen-
tre (2020) confirmed this total lifestyle change
among Americans as well, in a survey in which
majority (about 90%) of United States citizens
admitted that their lives changed due to the
COVID-19 outbreak.

The period of isolation created an opportu-
nity for more people to come in contact with the
media. The human race had to heavily depend
on the media to deliver reliable information about
the pandemic. It was estimated that between
March 16 and 22 2020, the viewing of the four
big broadcast networks in the United States in-
creased by 19 percent when compared with the
same week in the previous year. Cable News
Network’s (CNN) viewing increased by 73 per-
cent; the number of weekly visitors to US News
websites reached 630 million which is 68 percent
higher than what was recorded from February
17 to 23, 2020 (Sarault 2020). The dynamics of
the global crisis transformed the roles of media
to include global developments thus making it
more involved in conflict transformation and cri-
sis mitigation processes. This is an indication
that the relevance of media is more recognised
in crisis through insightful coverage, reportage
and analysis (Hoffman 2006). The media is also
expected, in addition to reporting events, to anal-
yse them in order to guide public opinion. These
roles helped the media in contributing to global
dialogue in a crisis situation and required them
to be investigative, critical and analytical.

The foregoing, through the lens of media
dependency theory, supports the assertion that
a harsh social disruption will result in individu-
als having unusually high demand for informa-
tion and looking up to the media as the best at
meeting these demands (Lowrey 2004). This
therefore implies that the public relies on the
media to get information when a crisis situation
is imminent (Mikkamala and Beck 2018). The rea-
son for this is not far-fetched as people usually
depend on information during crisis events to
manage their anxiety as a result of uncertainty.
This is the baseline purpose for irrefutable pub-
lic quest for information from different sources
to ease their feelings.

The global community was overwhelmed
with highly developed media technologies such

that information available on COVID-19 was im-
mensely beyond demand. However, the contin-
uous exposure of people to these media con-
tents was found to have had some traumatising
effects on a number of them as well. This was
evident in the reactions of people to the narra-
tives of overwhelming pain by the trauma survi-
vors. Sarbin-Farell and Turpin (2003) opined that
the development of media technology would
expose audiences to prodigious reports and viv-
id visual materials about trauma survivors’ ex-
periences from the different media sources.

Social media was one of the major sources of
updated information on COVID-19. There were,
however, concerns about misinformation that
negatively influenced the thinking and subse-
quent attitude of people. Fake news and misin-
formation impeded the fight against the COVID-
19 pandemic (Obokoh 2020). The actions of cit-
izen journalists heightened the vulnerability of
media platforms to the spread of fake news and
misinformation about the virus. The World
Health Organisation (WHO) had to intervene,
to restrain people against rumours that gained
grounds on social media and which led to panic,
pain, anxiety, stigma and irrational behaviour
(WHO 2020a). Thus, the world was not just fight-
ing an epidemic but also an infodemic. The info-
demic is not solely due to the actions of main-
stream media but also citizen journalism which
is mainly fuelled through social media, by indi-
viduals. The ease of information flow from one
user to another on social media gravely impact-
ed the age-long gatekeeper role of the media
through which it ensured information was ob-
jectively evaluated before issuance. The coro-
navirus pandemic exposed the media as a tool to
push selfish agendas, ignore the minority and
exploit the ignorance of the audience. The re-
sultant effects of unverified information and false
claims in the media were confusion and misinter-
pretations about the pandemic among different
groups.

UNESCO (2020) reported that the falsehood
associated with the COVID-19 information con-
tributed to the rapid and wide spread of the pan-
demic, just as it was also responsible for public
response. For instance, there was an initial myth
surrounding the virus which averred that blacks
were immune to it. This information could be
considered responsible for the initial unrecep-
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tive response of most African countries to the
pandemic, leaving them exposed to its dangers.
As pointed by Depoux et al. (2020), confusion
and panic are the results of misinformation in a
crisis. False information became a major prob-
lem across social media, and got so popular that
Facebook published an update to warn its users
if they came across incorrect information. The
update was however faulted on many occasions
as well (Ahmed et al. 2020). A typical instance of
misinformation on Facebook was the use of cer-
tain medications like hydroxychloroquine to treat
COVID-19, which stirred several persons to buy
it without prescription. This situation led to in-
sufficiency of the medication for patients who
needed them. Caution must, therefore, be ap-
plied when using these platforms, to prevent
rumours and misinformation.

Kouzy et al. (2020) also reported that veri-
fied healthcare Twitter accounts shared a lot of
false and unverifiable information. Some re-
searchers are of the opinion that humour effect
through which some users joined Twitter con-
versations to ridicule conspiracy theories drew
involuntary attention to them, thus exposing the
misinformation therein (Ahmed and Lugovic
2019). As long as misinformation continues to
spread on social media, it is necessary to create
awareness and adequate preventive measures
to ensure public safety.

The Nigerian media space is not exempted
from this unpleasant trend, as news circulated
on old and new media platforms caused tension
and panic in public (Ladan et al. 2020). The me-
dia was accused of disseminating unverified
news about the spread of two million infected
face masks from China to Africa. There were also
unconfirmed media reports of persons who were
said to be COVID-19 positive. An example was
the case of a woman from Benue state that was
reported as COVID-19 positive because she had
just returned from London. She later refuted the
claim after some days that she was never confirmed
positive to the virus.

Further, media reports of the pandemic have
been found to focus on case statistics such as
the number of new infections, deaths and re-
coveries (Obi 2020). Obi (2020) discovered that
only 6000 of the 26.1 million articles published
globally on COVID-19 focused on investigating
possible vaccines in combating the pandemic.

This reflects the focus of the media on reporting
and not adequately covering or investigating
efforts aimed at arriving at a solution.

In another context, the media can be seen as
a tool for spreading propaganda and conspira-
cy by the political class. Ngige et al. (2016) claimed
that the media can be used by the elite to maxi-
mise profit and gain public acceptance by ma-
nipulating the audience. A remarkable instance
was the actions of the Dokpesi family using AIT
in discrediting the stance of the Nigerian gov-
ernment with regards to the spread and treat-
ment of COVID-19 in the country. The media
was used as a tool to attack the government on
the validity of treatment procedures for infected
patients at isolation centres. Ladan et al. (2020)
claimed that this kind of media action could have
ended up confusing the public and sabotaging
government efforts.

Impact of COVID-19 on Humans

The harsh effect of the global pandemic im-
pelled government actions such as enforcing
movement restrictions, ban on social gatherings,
wearing of protective clothing, among others.
These protocols received several reactions from
citizens around the world. The reason for this
was not far-fetched as the impact of these re-
strictions on people in underdeveloped regions
of the world such as Africa was significant. It
was reported that the economic and social rights
of at least 2.2 billion people were worst affected
by the pandemic globally (UN 2020). This is a
major setback to the realisation of the 2030 Sus-
tainable Development Goal (SDGs) of reducing
global poverty levels. It thus raised questions
about whether enforcing restrictive measures
was beneficial as it put the livelihoods of many
persons at risk worldwide.

Furthermore, the pandemic placed significant
strain on patterns of human relationships. A
holistic consideration of human relationship
shows that such relationships extend beyond
the family unit into work, religion, social sphere,
among others. The effect of the pandemic
touched on all dimensions of human relation-
ship. Hassan (2020) opined that the family unit
was diversely and adversely affected. A typical
example is the case of families that lost their
breadwinners to the ailment or whose breadwin-
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ners became jobless due to the pandemic. COV-
ID-19 also had negative impacts on parent-child
relationships (Strawn 2020). This stemmed from
the panic and heightened fear among children
while adjusting from their usual patterns to a
new way of life. Strawn (2020) asserted that par-
ents found it difficult communicating basic
government regulations of stay-at-home and so-
cial distancing to their adolescent children who
typically love to express their freedom.

In addition, the pandemic affected interper-
sonal relationships at the workplace. The con-
ventional workplace tradition is structured to
encourage interpersonal relationships through
face-to-face contacts. However, the adjustments
necessitated by the pandemic pushed away
these structures. Virtual communication through
technological devices replaced face-to-face in-
teractions. Network inaccessibility was a major
deterrent to virtual communication as Nigeria’s
poor connectivity truncated communication, af-
fected the quality of work and hindered individ-
ual job performance and relational satisfaction
(Mody and Jeruchimowitz 2020). In addition to
this, working from home totally eradicated the
limits set for work time as it often encroached
into personal time. A study by Shareena and
Shahid (2020) revealed that employees had to
commit additional hours daily to their jobs. The
resultant effect of this reflected in early burnout
among many employees. Also, the remote work-
ing tradition increased the burden of parenting
as many parents struggled to maintain work-life
balance (Kang 2020). On the other hand, the
pandemic encouraged some indoor jobs and tal-
ents such as writing, blogging, software devel-
opment and arts (Gabriel 2020). These kinds of
work opportunities became expedient since the
demand for updates and information about the
pandemic continued to increase. There was also
a need to recruit more personnel that could work
remotely.

Human Society and COVID-19

The introduction of such measures as social
distancing, self-isolation, quarantine, movement
control, curfew, travel restrictions and lock-
downs to encourage reduction in physical hu-
man interaction affected social behaviour. These
precautionary measures sparked unpleasant

social behaviours such as protests, non-com-
pliance with government orders, theft, burgling
and domestic violence, further leading to in-
creased anxiety, uncertainty and fear. However,
these adjustments also encouraged positive
social behaviours such as improved family time
and social skills acquisition. The pandemic redi-
rected attention to the importance of relating
with people around us.

Movement restrictions caused families to
stay together and in the same place at the same
time, thus restoring intimacy and strengthening
blood ties. It forced them to spend time together
doing family activities, ensuring they are visibly
present in one another’s lives. While there are
speculations that several pregnancies resulted
from this, working from home also gave children
more access to their parents and afforded some
parents better sleeping hours which should
translate to better work efficiency and produc-
tivity. The stress of commuting from one place
to another was removed, saving fuel, reducing
air pollution and accident rates (Chakraborty and
Prasenjit 2020).

The rate of migration from one country to
another plummeted due to the pandemic as coun-
tries shut their borders to incoming or outgoing
travellers. This is because migration had a great
potential for the increase in infection rate within
a short time. The migration freeze also affected
migrant workers in developed countries who lost
their jobs or faced income decline. Some migrant
workers got trapped in developed countries and
were unable to send support to their families
back home in developing countries (HDP 2020).
Several persons also experienced a stoppage in
their income flow as many companies relieved
their workers of their duties, to avoid paying
wages for as long as the pandemic lasted. Pay-
ing companies, however, devised means of cutting
wages by up to 50 percent.

This pandemic also affected the educational
system as it led to the total closure of schools,
colleges, polytechnics, universities and other
such institutions. The lockdown interrupted ac-
ademic calendar, especially of primary and sec-
ondary school students. With potential long-
term consequences on the quality of education,
most students in Nigeria were completely cut
off academic interactions with their teachers.
UNESCO recommended the use of distant learn-
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ing means like e-learning, sharing reading mate-
rials through emails and other educational plat-
forms that teachers can explore to reach their
students. These afforded students with access
to the internet the opportunity to learn and re-
search more online to improve their knowledge.
E-Learning was only helpful for matured stu-
dents because they could easily access the ed-
ucational platforms online through their phones
and computer. In e-education, students cannot
gain practical experience of laboratory works like
handling of apparatus and instruments especially
for science students.

Also, the impact was felt on the agricultural
environment, as insect pollinators appeared in
abundance on crops indicating good ecological
balance. This is largely due to the lockdown
which meant a reduction in the exploitation of
natural resources since humans had to stay in-
doors to save themselves from the pandemic.
The environment was cleaner due to reduced
activity which also meant a reduction in pollu-
tion of natural resources. In other words, the
lockdown served as a healing dose for environ-
mental concerns such as climate change and
ozone depletion, which could negatively affect
human health (Bremer et al. 2019).

As no one was sacred from contracting or
dying from coronavirus, many people became
paranoid despite diverse advice on the recom-
mendation of non-pharmaceutical methods for
prevention. Especially endangered were the
homeless, those who live in crowded houses
that hinder social distancing or those who lack
access to clean water to wash hands repeatedly.
It is thus clear that the poor and vulnerable citi-
zens of the society were at greater risk of contract-
ing the virus. The situation leaves one to wonder
how social distancing measures could be maintained
among detainees in detention facilities.

Differently, the digital economy on its side
experienced growth as a result of the pandemic.
The lockdown served as a good means to im-
prove the digital economy which resulted from
people’s resolve to connect online to get work
done. Various services that cover internet con-
nectivity, voice calls, virtual meeting and confer-
encing, digital payments, ecommerce, e-fundrais-
ing, among others were among the biggest gain-
ers of the pandemic because more and more peo-
ple turned online due to partial or total lockdowns
in certain places.

Media Reportage of COVID-19 in African
Countries

The first recorded case of COVID-19 in Afri-
ca was in Egypt on February 14, 2020, after which
all other African countries reported cases. At
first, the pandemic was limited to capital cities
but it later spread to more cities and provinces.
The African countries with the highest number of
infections included South Africa, Egypt, Morocco
and Tunisia (WHO 2020b).

Ofori-Birikorang (2010) opined that the in-
formation provided by the media could influ-
ence public opinion as in the Nigerian situation.
Constant and continuous framing of stories by
the media about a specific issue can direct and
incline the public to what the media is setting
agenda on. A study by Msughter and Philips
(2020) on the influence of media framing on peo-
ple’s perception of COVID-19 in Nigeria revealed
that the people’s psyche got accustomed to view-
ing the pandemic economically and politically. It
was also reported that many Nigerians did not
believe the virus existed, for economic reasons.
The study concluded that the Nigerian media
presented the COVID-19 pandemic in economic
and political frames rather than highlighting
health and safety concerns. This depicts that
the media can and does present issues in per-
spectives that suit their interests over that of
the public.

A survey conducted in Egypt by Abdelhafiz
et al. (2020) reported that novel channels such
as social media and the internet stood out as the
most important sources of information even at
the expense of the conventional media. The au-
thors also reported the positive attitude of the
citizens towards preventive measures, and they
attributed this attitude to knowledge gained
through the media, especially social media. It
was however discovered that the level of knowl-
edge was lower among older, rural, less educated
and lower income groups.

In South Africa, Media Monitoring Africa
(MMA 2020) evaluated the trends in the media
coverage of COVID-19 pandemic in the country.
The study focused on coverage, gender and race
representation as well as the number of media
articles released on the subject. This helped in
understanding how the media reported the pan-
demic in South Africa to keep the citizens in-
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formed. MMA identified relevant stories on the
pandemic and found that the number of stories
increased with the virus spread. The result fur-
ther showed that most of the published articles
were focused on themes such as labour and the
economy, lockdown regulations and socio-eco-
nomic relief initiatives by government to citi-
zens. In addition, it was identified that informa-
tion sources on the COVID-19 virus were from
high-ranking government officials and a few was
heard from experts and affected citizens during
the lockdown period.

Objectives

The main objectives of this paper were to:
 discuss the role media and humans played

during the COVID-19 pandemic in Africa;
· analyse the nature of the relationship be-

tween the media and humans in the era of
the COVID-19 pandemic in Africa;

 establish whether the media complicated the
issues surrounding COVID-19 through mis-
information, disinformation and outright fal-
sification of information which presented
an image of a complex relationship or wheth-
er there was a symbiotic relationship between
the media and humans in Africa; and

 identify whether media depended on hu-
mans for information or whether humans de-
pended on media for information during
COVID-19 pandemic in Africa.

METHODOLOGY

This is a descriptive study (qualitative
study). Being a theoretical review, the research-
er depended solely on secondary sources of data
to arrive at the conclusions made in this paper.
This work was borne out of consultations of both
empirical and theoretical studies carried out by
scholars in this field of study. Data and conclusions
reached were drawn from readings, publications and
articles covering COVID-19 in Africa.

RESULTS

Based on the fact that this study is a de-
scriptive, that is, qualitative study and being a
theoretical review, the researcher reviewed many
secondary sources of that and based on the reviews
the following results were gathered.

From the theoretical reviews done by the re-
searcher, media played a very significant role
during the COVID-19 pandemic in Africa. Media
was a go to place where humans sort clarifica-
tions on the mirage of inform available during
COVID-19 in Africa.

·The nature of the relationship between the
media and humans during COVID-19 in Africa
was complex and at the same time symbiotic. For
certain reasons such as poor research, lack of
knowledge and education, lack of information,
confusion and politics based on different stake-
holders opinion, humans were not able to get
the sort after information they required from the
media and this affected the relationship they had
with the media.

·The media particularly online citizen media
outlets through misinformation, disinformation,
and at times outright falsification of information
presented a complicated relationship between
humans and the media although humans and
the media at times had a symbiotic relationship.
This symbiotic relationship occurred where the
humans got the sort of information they needed
from the media and where the media also got
information from humans who provided their ideas,
understanding experiences of the COVID-19
pandemic to the media.

It is evident that the media played a signifi-
cant role in disseminating information that
shaped public attitude towards the COVID-19
pandemic. Through the media humans got in-
formation about the virus given that the under-
standing of how the virus spreads, treatment
and effects on the society were not clearly un-
derstood. The media played a major role in the
transmission of information regarding the afore-
mentioned issues. In fact the media was the ma-
jor platform though which major stakeholders
(WHO, United Nations, pharmaceutical compa-
nies, religious bodies, governments, etc.) aired
their views as the pandemic unravelled.  It is
important to note that media is made of tradi-
tional and new media. New media with its char-
acteristics included citizen journalists, blogs,
online mainstream media and social media which
also served as news outlets.  Based on this, how-
ever, some media platforms particularly citizen
journalists and other new media platforms should
be blamed for inadequacies in playing correc-
tive roles towards ending the pandemic. Thus,
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the information contribution of the media has
been met by an unusual infodemic that is marked
by the high rate of misinformation and false con-
tent. Many humans depended on the media for
information and also provided information to the
media through their social media handles.

DISCUSSION

Media played a vital role in disseminating
information to humans who depended on the
media on how to stay safe and adjust to the
prevailing circumstance regarding COVID-19
(Harper and Philo 2013, Surico and Galeotti 2020).
Due to social media, many people also shared
information which influenced media reportage
of the pandemic as it affected humans in the
society (Laato et al. 2020; Abdelhafiz et al. 2020).
Also, many interpretations and accounts of is-
sues related to COVID-19 from the main stream
media and social media result in the emergence
of complex relationship between media and hu-
mans. Laato et al. (2020), observed that this com-
plex relationship produced a divide among hu-
mans in the society and by implication the rela-
tionships between humans and the media. Some
humans believed what the media put out to the
public while others questioned the validity and
reliability of information that came from the me-
dia. It is believed that this occurred because of
the half-truths, fabrications, misinformation and
disinformation that came from the media
(Msughter and Philips 2020). This gave rice to
selective consumption of media content by peo-
ple who are media literate enough to understand
the intrigues of media processes. Consequent-
ly, many people resorted to dependence on me-
dia while media also depended on good sources
for their media content thereby enabling a sym-
biotic relation between some humans and the
media in Africa. The effect of this on humans is
the compulsion to use their rationality while con-
suming media contents relating to COVID-19. One
of the implications of this is that, while depend-
ing on the media for information, humans as ra-
tional beings, must make use of the human and
moral agency while consuming media content.

Literacy in media consumption and produc-
tion has become paramount to humans in Africa
in order to live well in their different domains
especially now that it obvious that the presence

of the COVID-19 is a reality that came with many
changes in the society (World Bank Global Eco-
nomic Outlook 2020). Africans, in this regard,
must find ways of sustaining a life style and
government intervention processes and prac-
tices that will provide an enabling environment
for future development and fulfilment for Afri-
cans. The media is the best platform that will
enhance these needs by providing information
which humans need there playing a significant
role in the life of humans and society at large.

The consequences of the pandemic contin-
ued to affect the economic and socio-cultural
wellbeing of societies in Africa. These conse-
quences range from effects on human behav-
iour to the diverse systems and components of
the society including public health, migration,
education, family and employment (WHO 2020b;
World Bank Global Economic Outlook 2020). It
became clear from the present reality and obser-
vations from literature that the pandemic redi-
rected human minds to brace up and create more
alternative methods of survival in any situation
in Africa obviously because of the seemingly
poor economic, material and human resources
management of most African economies.

COVID-19 adversely portended a lot for var-
ious sectors of African economy. This is because
a closer look at Africa’s combined needs for in-
dustrial machinery, manufacturing and transport
equipment revealed the continent relied on im-
ports for about 50 percent of its demands. Over
50 percent of its total imports come from Europe
and Asia. No doubt, the COVID-19 pandemic had
an undeniable impact on all systems on the Afri-
can continent (World Bank Global Economic Out-
look 2020). This is as the position of China in the
origination and spread of the Coronavirus trans-
lated into factory closures, disruptions for multi-
national companies as well as reduced and de-
layed orders all of which is causing a lot of havoc
in most African countries’ economic development.

CONCLUSION

During COVID-pandemic it was difficult for
the media to provide accurate information be-
cause of avalanche of information that circulate
in African media sphere. Social media was not
exempted and it provided the platform form all
manner of humans to provide information that
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are questionable. This resulted in a kind of dual
relationship between media and humans. The
implication was there were complex as well as
symbiotic relationship that existed between me-
dia and humans in Africa during COVID-19 pan-
demic. Media and humans need each other in
the society. While media depend on humans for
information and patronage which they do
through surveillance of the environment, inter-
pretation of issues encountered by humans in
the society, transmission of cultural heritage,
mobilisation and entertainment, humans depend
on the media for information, education, enter-
tainment and the push to tackle many human
and environmental challenges.

RECOMMENDATIONS

Based on the above conclusion, it is recom-
mended that media institutions collaborate more
with researchers in the search for accurate infor-
mation on the vaccines to end the COVID-19
scourge and other global health emergencies.
Similarly, humans are rational beings and so
should show responsibility in posting informa-
tion that will not uphold human dignity. Media
literacy is very important in the era of COVID-in
Africa so as to avoid being victims of misinfor-
mation, fake news and disinformation. Also, lock-
downs and other combative measures are re-
viewed for similar instances and to allow greater
flexibility, to protect the livelihood of persons who
live on a daily income schedule. This is especial-
ly in many countries across Africa where govern-
ment was unable to provide incentives and palli-
atives to help citizen economically survive the
restrictive measures. To avert a number of ad-
verse implications, parents should create alterna-
tive communication channels to cater for the psy-
chosocial needs of their adolescents, even be-
yond COVID-19. Finally, using the COVID-19 ex-
perience as a template, the media must focus on
the provision of solutions and constructively
drive enlightenment as opposed to merely sharing
updates and disseminating information.
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